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October 8, 2019 Project #3034348-EG 
               City Planner: david.landry@seattle.gov 
 

  

Department of Neighborhoods  

City of Seattle 

 
Pursuant to Seattle Ordinance No. 125429, the purpose of this report is to provide 
documentation to satisfy our community outreach effort in preparation for scheduling the first 
early design guidance meeting for the above-mentioned project number.   

Project Information 

Developer:  Security Properties  
Project Address:  2550 32nd Avenue West, Seattle 98199.  The site is in the Magnolia 
Village which is not an equity planning area.  
 
Security Properties is proposing to demolish an existing 19,735 square foot Albertsons grocery store, 
built in 1955, and replace it with a new 25,000 square foot Safeway grocery store. Designed for the 
Magnolia neighborhood, the ground-floor store will have approximately 145 units of residential 
housing above. The housing will be either condominiums or apartments. The project proposed is 
code compliant with the City of Seattle zoning code. 
 
The mixed-used building will be a total of 6-7 stories and will include underground vehicular and bike 
parking stalls for both the residential and commercial uses.   

 

Summary of Outreach Activities at a Glance  

In-Person: ▪ Focus group open to representatives of community 

organizations identified by DON  

▪ Hosting or co-hosting a community meeting (at least 

one hour of presentation/ discussion of project) 

Printed ▪ Direct mailings to residences and businesses within 

approximately 500 ft radius of the proposed site  

▪ 3 x newspaper articles and project updates  

Electronic:  ▪ Project Landing Page to collect questions and feedback 

▪ On-line Survey added to Project Landing Page on 

10/3/2019  

mailto:david.landry@seattle.gov


Report for Community Outreach Project#3034348-EG   
Page | 2 

 

In-Person Outreach  

We commenced with in-person outreach with specific organizations identified by DON in the 
Magnolia snapshot and that represent both business and community interests.  These early 
discussions informed our due diligence and gave us an opportunity to identify design features that 
are important to business owners, adjacent neighbors and frequent shoppers in Magnolia Village.    
 
Since the project site is across the street from Catherine Blaine K-8 school, we have had frequent 
conversations with the PTSA and walked the site with school principal, Ryan LaDage.  
 

1. EARLY SMALL GROUP OUTREACH AND PROJECT TEAM INTRODUCTIONS 
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2. COMMUNITY MEETING 
 

On September 17, 2019 we held a community meeting at the Magnolia Library that was advertised 
via:    
 
▪ Project update story in the Magnolia Queen Anne Newspaper  
▪ 600-foot mailing to the adjacent neighbors  
▪ Magnolia Community Council Facebook page 
▪ Email by Principal Ryan LaDage sent to the full K-8 parent email list  
▪ We are aware that the meeting was posted on the Magnolia Nextdoor social site  
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Twenty-eight community members attended the meeting and twenty-five signed-in requesting 
project updates.   
 
The presentation included project site maps and an overall discussion about timing, design, access 
and specifics to the Magnolia Village and Albertsons store.  After the presentation, the meeting was 
opened for a 40-minute Q+A and then split into stations where individuals could ask more detailed 
questions and provide feedback on community amenities, design and access.  The discussions were 
engaging with overall support for remodeling the Albertsons store.  
  
Most of the feedback was about the new zoning under HALA and its height, bulk and scale impacts on 
this specific site and the Magnolia Village overall.  There is a concern that the character of the 
Magnolia Village will dramatically change with the new zoning code.  The project team anticipated 
this issue and employed feedback tactics to begin working with the community on design guidelines 
for this specific site that can also be replicated for future projects in the Magnolia Village.  This was 
also part of our early focus group discussions that helped to identify design characteristics and 
amenities for the site that enhance the Magnolia Village.  
 
Direct neighbors requested that the project team create communication mechanisms to help monitor 
impacts of construction noise and other issues during the active construction phase.  We assured 
them that we will take the necessary steps to mitigate noise and disruption and continue to work 
with them through the entitlement process; not just EDG.    
 
For specific design feedback, each participant was given 10 dots to let us know their priorities for 
access, design and community amenities.  
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Printed Outreach Summary  

 
1. DIRECT MAILING  

 

On August 22, 2019 we sent a direct mailing to all businesses sand residences within 600-feet of the 
proposed project.  The mailing announced the September 17, 2019 community meeting, included basic 
information about the project, referenced the domain for the project landing page, and included how 
individuals could track the project via the City of Seattle.    
 
We worked with Barbara Belk at Publisher's Mailing Service: 9126 E Marginal Way S; Tukwila, WA 
98108 Phone: 206-448-0411.  
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SITE MAP WITH RADIUS OF THE MAILING IN PERSPECTIVE TO THE PROJECT SITE 
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MAILING LIST 
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2. NEWSPAPER ARTICLES  
 
This is a visible project, so we have worked with real estate and community print and digital media to 
keep the greater community informed about the status and upcoming public meetings.  
 
 

   



Page | 15  

Digital Outreach Summary  

     INTERACTIVE PROJECT WEBSITE  
 
A Web landing page was established July 15, 2019 that included all required information and the ability to 
submit comments.  We have received five comments via the website.   
 
We plan on employing the landing page for the duration of the entitlement process in order to provide 
project updates, announce community meetings and solicit design feedback.  For example, we added a 
garage access survey in order to help inform our design and first EDG meeting.   
 
 

 

 
 
 

 

https://spmagnoliavillage.com/
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