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1906 20th Ave Project 

Brief Summary of Outreach Methods and What We Heard from the Community 
 

 
Project Address:    1906 20th Ave S., Seattle, WA 98144 
Brief Description: This project proposes construction of an eight-story multi-family building with 

approximately 200 residential units, approximately 2,500 square feet of retail 
space, and 80 parking stalls. 

Contact: Natalie Quick 
Applicant:   West Judkins, LLC 
Contact Information:   20thAveSProject@earlyDRoutreach.com 
Type of building:    Apartments, Retail 
Neighborhood:    North Beacon Hill 
In Equity Area:    Yes 

 

 
Brief Summary of Outreach Methods 

 
Printed Outreach 

• Choice: DIRECT MAILING, HIGH IMPACT 
• Requirement: Direct mailing to all residences and businesses within approximately 500-foot radius of the 

proposed site. 
• What we did: Posters were mailed to 307 residences and businesses and shared with 3 neighborhood 

community groups. Poster, details on distribution and list of community groups who received the poster 
via email are in Appendix A.  

• Date completed: February 25th, 2021 
 
Electronic/Digital Outreach 

• Choice: PROJECT WEBSITE, HIGH IMPACT 
• Requirement: Interactive project website with public commenting function. 
• What we did: Project website established and publicized via poster. Monitored daily for comments from 

the Website. Developed an interactive project website with project information and a public commenting 
function. Website included in Appendix A. 

• Date Completed: February 27th, 2021 
 

Electronic/Digital Outreach 
• Choice: SURVEY, HIGH IMPACT 
• Requirement: Create an online survey to allow for feedback on the proposed project. 
• What we did: Online survey established and publicized via poster with link to survey featured on project 

website. Survey text and results included in Appendix A. 
• Date Completed: February 27th, 2021 
 

 
 

 



What We Heard From the Community 
 

Summary of Comments/Questions Received Via Website Comment Form, Project Email and Project Survey: 
 
Design-Related Comments 
• Design. 60 percent of survey respondents noted parking is most important about the design of a new building on this property; 

40 percent said environmentally-friendly features; 40 percent said relationship to neighborhood character; 10 percent said 
attractive materials; and 10 percent said interesting and unique design. A few  respondents encouraged the design to fit in with 
the neighborhood and have minimal impacts on existing structures and residents; one respondent encouraged the design team 
to reduce light pollution, which is a problem in the neighborhood. One respondent encouraged making the entrance/exit for 
cars/parking on Plum Street because it’s the only wide street. 

• Exterior. 57 percent of survey respondents said lighting and safety features were the most important consideration for the exterior 
space of the property; 56 percent said landscaping; 56 percent said seating options and places to congregate; and 34 percent said 
bike parking. A few respondents encouraged offering kid-friendly activities and play spaces. Several encouraged saving the site’s big 
trees and preserving existing natural features which are home to numerous local bird populations, including bald eagles. One 
respondent encouraged creating a landmark that pays homage to the neighborhood’s historically Asian-American heritage. Another 
respondent noted the project team should be aware that there is a natural aquifer kitty-corner from 20th and Holgate with water 
running downhill 24/7/365. 

• Height & Scale. A few respondents encouraged the building to be an appropriate scale and expressed concern that it will block 
views and sunlight. One respondent expressed concern that the building height does not fit into the neighborhood and will be 
an eye-sore at eight-stories since nothing is more than three-stories right now and encouraged decreasing the size to six 
stories. 

• Accessibility. A few respondents encouraged the building to be fully-accessible. 
 

Non-Design-Related Comments 
• Retail. 100 percent of survey respondents said new places for coffee or breakfast are the retail components they are most 

interested in for this location; 58 percent said new restaurants or bars; and 43 percent said new stores for shopping. 100 
percent of survey respondents said local and small businesses most inspire them to return when visiting a new building, office, 
restaurant, or retailer; 50 percent said great people and service; 30 percent said thoughtful design that is open and welcoming; 
20 percent said bustling, exciting energy; 20 percent said calm, restful places to reflect and relax; and 20 percent said a sense of 
openness and natural light. Several respondents encouraged having non-chain, neighborhood businesses such as coffee, 
breakfast or grocery stores that are locally-owned by people who live in the community and make a positive impact—and 
encouraged the project team to also consider how they can include locals through employment/other economic opportunities. 
One respondent encouraged the project team to gain further input from the community around what they want for retail. One 
respondent expressed support for the shops and businesses the building will bring, and noted the project team’s prior buildings 
are quite beautiful. 

• Parking & Traffic. Several respondents expressed concern about lack of parking, noting that 80 parking spots is too little for 200 
units and encouraged the project team to make the project easy to park in, provide enough off-street parking spaces for people 
to use the facilities conveniently, and not override existing parking. Another respondent noted that there are significant traffic 
backups already from the Hamlin Robinson School. One respondent expressed concern that two hundred units and retail is 
going to be tough on tiny-side roads.  

• Affordability. Several respondents supported affordable housing and encouraged the project team to add more affordable units 
and provide below market-rate housing.  

• Tenants. One respondent expressed concern that gentrification is a huge problem in the neighborhood, especially on this corner 
with many families who’ve lived here for decades being pushed out, and encouraged the project team to intentionally-build for 
diverse, local, permanent residents, and find ways to house people who are already in the neighborhood (or want to live there 
long-term) rather than transient, entry-level tech workers who disrupt the housing market without contributing to the 
neighborhood community or economy.  

• Safety. One respondent noted that there is a very entrenched homeless community around the building site and there have 
been many arsons and shootings in the area.  

• Values. One respondent noted that nearby El Centro de La Raza is a good example of what they value most as new 
developments come to the area—it is an incubation space for local businesses; houses people being pushed out of the 
neighborhood by gentrification; provides a great playground/community garden; has a courtyard space often used for 
community festivals/gatherings; increases density needed to keep the neighborhood affordable; and incorporates art by and 
about Latinx people. Another respondent noted they value bringing more people/energy to the Rainier Avenue area. 



1906 20th Ave S Project 

Checklist: Early Community Outreach for Design Review 
 

DON 
Rule Category Description Date 

Completed Task Documentation 

I.C. Project 
Information, 
Public Notice  

Submit project information to DON, DON 
posts information online or other 
publicly available place 

01/26/21 Provided project information via 
email to DON staff; DON staff 
confirmed the information was 
posted on DON blog. Email 
confirmation included in Appendix A. 
 

I.D. 
 
II. A. 1 

Types of 
Outreach 
 
Outreach 
Methods for 
the Plan 

CHOICE: High Impact  
Direct mailing to all residences and 
businesses within approximately 500-ft 
radius of the proposed site 
 
Posters include all requirements in III.A 

02/25/21 Poster mailed to 307 residences and 
businesses and shared with 3 
neighborhood community groups. 
Map and details of mailing are in 
Appendix A.  
 
 
 

I.D. 
 
II.A.2 

Types of 
Outreach 
 
Outreach 
Methods for 
the Plan 
 

CHOICE: High Impact 
Interactive project website with public 
commenting function. 

02/27/21 Project website established and 
publicized via poster. Monitored daily 
for comments from the Website. 
Developed an interactive project 
website with project information and 
a public commenting function. 
Website included in Appendix A. 
 

I.D. 
 
II.A.3 

Types of 
Outreach 
 
Outreach 
Methods for 
the Plan 
 

CHOICE: High Impact 
Online survey 
 
 

02/27/21 
 

Online survey established and 
publicized via poster with link to 
survey featured on the project 
website. 
 

III.A. Printed  All printed outreach materials shall:  
• Include a brief summary of the 

proposal 
• Include the address of the 

project/property and the SDCJ 
number if available 

• Identify a project contact person  
• Provide an email address, survey 

link, phone number or alternative 
way of providing feedback on the 
project directly to the applicant 

• Include where any additional 
project information can be found 
(such as the Seattle Services Portal) 

• Include a statement informing the 
public that any information 
collected may be made public 
 

02/25/21 Copy of direct mailing poster 
included in Appendix A. 
 
 

III.B. Electronic, 
Digital 

All electronic/digital outreach material 
shall:  

02/27/21- 
03/20/21 

Survey and project website 
established. Checked for comments 



• Include a brief summary of the 
proposal 

• Include the address of the 
project/property and SDCK project 
number if available 

• Identify a project contact person 
• Provide an email address, survey 

link, phone number or alternative 
way of providing feedback on the 
project directly to the applicant 

• Include where any additional 
project information can be found 
(such as the Seattle Services Portal) 

• Be publicized on at least one printed 
outreach method 

• Be publicly available for a minimum 
of 21 days 

• Include a statement informing the 
public that any information 
collected may be made public 
 

daily. Website content and survey 
results featured in Appendix A. 
  
 
 

VI.A.1. 
 

Outreach 
Documentation 

Summary 03/22/21 Outreach Plan copy included in 
Appendix A. 
 

VI.A.2. Outreach 
Documentation 

Printed Material Documentation 03/22/21 See notation above for Print 
Outreach. Copies of poster and 
mailer distribution map to 307 
residents and businesses included in 
Appendix A. 
 

VI.A.3. Outreach 
Documentation 

Digital Documentation 03/22/21 See notation above for Digital 
Outreach. Website content and 
survey results included in Appendix  
A. 
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Appendix A: 
Materials Demonstrating that Each Outreach Method Was Conducted 
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3/22/2021 MDLO - 1906 20WK AYH S PURMHFW - OXWORRN

KWWSV://RXWORRN.RIÀFH.FRP/PDLO/LQER[/LG/AAQNAD<[=PI]<TFKLWQ2M]EWNGM[<L04MT<ZLTFPN2JO=M=MNGJKNAAQAN%2B4]ZVI%2B%2BNDVOFV\H%2« 1/2

HHOOR KDWH,¬
¬
YRXU SURMHFW LQIRUPDWLRQ KDV EHHQ SRVWHG RQ WKH¬EDUO\ OXWUHDFK IRU DHVLJQ RHYLHZ PURMHFWV BORJ.¬¬

TKH HOHPHQWV RI WKH RXWUHDFK SODQ \RX PHQWLRQ PHHW WKH UHTXLUHPHQWV IRU D CRPPXQLW\ OXWUHDFK PODQ.¬¬

POHDVH UHIHU WR PDJHV 3-6 RI WKH¬DLUHFWRU·V RXOH; WKH¬EDUO\ CRPPXQLW\ OXWUHDFK IRU DHVLJQ
RHYLHZ¬ZHESDJH PD\ SURYLGH DGGLWLRQDO LQIRUPDWLRQ. ¬
 
POHDVH OHW XV NQRZ LI \RX KDYH DQ\ TXHVWLRQV. ¬
¬
TKDQN \RX,¬
DRmiQiTXe WilliamV¬
AdminiVWraWiYe SWaff AVViVWanW¬
E[Wernal RelaWionV DiYiVion¬
OIILFH: 206.256.6188 

Fa[: 206.233.5142¬
VHaWWOH.JRY/QHLJKbRUKRRGV¬
Blog Ň Facebook Ň TZiWWeU ŇInVWagUam
 

PXblic DiVclRVXUe/DiVclaiPeU SWaWePeQW: CRQViVWeQW ZiWh Whe PXblic RecRUdV AcW, ChaSWeU 42.56 RCW, all UecRUdV ZiWhiQ Whe SRVVeVViRQ Rf Whe CiW\ Pa\ be VXbjecW WR a SXblic diVclRVXUe UeTXeVW

aQd Pa\ be diVWUibXWed RU cRSied.  RecRUdV iQclXde aQd aUe QRW liPiWed WR VigQ-iQ VheeWV, cRQWUacWV, ePailV, QRWeV, cRUUeVSRQdeQce, eWc. UVe Rf liVWV Rf iQdiYidXalV RU diUecWRU\ iQfRUPaWiRQ

(iQclXdiQg addUeVV, ShRQe RU E-Pail) Pa\ QRW be XVed fRU cRPPeUcial SXUSRVeV.

FURP: 1906 20WK AYH S PURMHFW <20WKDYHVSURMHFW@HDUO\GURXWUHDFK.FRP> 
SeQW: TXHVGD\, JDQXDU\ 26, 2021 8:29 PM 
TR: DONBDREDUO\OXWUHDFK <DREDUO\OXWUHDFK@VHDWWOH.JRY> 
SXbjecW: NHZ PURMHFW IRU WKH DON BORJ

CAUTION: E[WeUnal Email
Hi-

Please find beloZ information for a neZ project for the DON blog. This project is in an equit\
area. 

Thank \ou,

Kate

ProjecW AddreVV:¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬ 1906 20th AYe S., SeaWWle, WA 98144¬
Brief DeVcripWion:¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬¬ ThiV pUojecW pUopoVeV conVWUXcWion of an eighW-VWoU\ mXlWi-famil\ bXilding

ZiWh appUo[imaWel\ 200 UeVidenWial XniWV, appUo[imaWel\ 5,000 VTXaUe feeW of UeWail
Vpace, and 80 paUking VWallV. 



City of Seattle Design Review Required Outreach   
Outreach Plan | January 26th, 2021 
 
Project Address:    1906 20th Ave S., Seattle, WA 98144 
Brief Description: This project proposes construction of an eight-story multi-family building with 

approximately 200 residential units, approximately 2,500 square feet of retail 
space, and 80 parking stalls. 

Contact: Natalie Quick 
Applicant:   West Judkins, LLC 
Contact Information:   20thAveSProject@earlyDRoutreach.com 
Type of building:    Apartments, Retail 
Neighborhood:    North Beacon Hill 
In Equity Area:    Yes 
 
OUTREACH PLAN  
We will complete the following outreach components as part of our outreach plan, consistent with 
Section II.A in the Director’s Rule. All outreach methods will provide a disclaimer that information 
shared by the public may be made available to the general public. 
 
• Printed Outreach: Direct Mail 

We will develop a full-color project poster and mail to residents and businesses within a 500-foot 
radius of the project. We will keep an address log of each location where the poster is sent. Posters 
will include SDCI project number, address and email address, as well as basic project information 
that directs interested parties to the project website and project survey. 
the project. We will keep an address log of each location where the poster is sent. Posters will 
include SDCI project number, address and email address, as well as basic project information that 
directs interested parties to the project website and project survey. 

o Equity Requirements: We will translate the flyer into Spanish.  
 

• Electronic / Digital Method #1: Website 
We will create a project website that includes a description of the project, details about the project 
team, details surrounding zoning, context and site map and relevant past projects completed by the 
project team. We will also include a link to the Seattle Services Portal, project email address and 
details about the overall timeline. A link to provide comments will be included on the site, along 
with a link to a project survey. 

o Equity Requirements: We will translate the website into Spanish.  
 
 

• Electronic / Digital Method #2: Online Survey 
We will create a brief project survey that is tailored to the project and includes opportunity to 
provide specific feedback about notable project and site components. 

o Equity Requirements: We will translate the survey into Spanish.  

 
 

### 
 



 
 

1906 20th Ave S Project 
 

Appendix A: 
Materials Demonstrating that Each Outreach Method Was Conducted 
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Direct Mailing: 1906 20th Ave S Project 
	 Poster Mailing Details 

DISTRIBUTION DATE: February 25, 2021 
 

 
Project Address:    1906 20th Ave S., Seattle, WA 98144 
Brief Description: This project proposes construction of an eight-story multi-family building with 

approximately 200 residential units, approximately 2,500 square feet of retail 
space, and 80 parking stalls. 

Contact: Natalie Quick 
Applicant:   West Judkins, LLC 
Contact Information:   20thAveSProject@earlyDRoutreach.com 
Type of building:    Apartments, Retail 
Neighborhood:    North Beacon Hill 
In Equity Area:    Yes 

   
 
The project flyer was shared with 307 businesses and residents within a 500-foot radius of the project addresses 
of 1906 20th Ave S. A map detailing the mailing radius and invoice confirming delivery follows. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



MAILING MAP 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



MAILING INVOICE 
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MAILING CONFIRMATION 

 

 
 



Community Group Notification: 1906 20th Ave S Project 
 

Poster E-Mailing Details 
E-MAILING DATE: February 25, 2021 

 
 
COMMUNITY GROUPS WHO RECEIVED PROJECT NOTIFICATION 
Notification of the 1906 20th Ave S project was sent along with a copy of the project flyer to 3 
community groups listed on the Department of Neighborhoods “Neighborhood Snapshot” for Beacon 
Hill on 02/25/21, including: 
 

• Beacon Business Alliance  
• El Centro de la Raza 
• CIDBIA  

 

  



COMMUNITY GROUP NOTIFICATION EMAIL 
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Project Website: 1906 20th Ave S | WEBSITE TEXT 
Website: www.20thAveSProject.com 

_____________________________________________________________________________________________ 
 

Project Address:    1906 20th Ave S., Seattle, WA 98144 
Brief Description: This project proposes construction of an eight-story multi-family building with 

approximately 200 residential units, approximately 2,500 square feet of retail 
space, and 80 parking stalls. 

Contact: Natalie Quick 
Applicant:   West Judkins, LLC 
Contact Information:   20thAveSProject@earlyDRoutreach.com 
Type of building:    Apartments, Retail 
Neighborhood:    North Beacon Hill 
In Equity Area:    Yes 
_____________________________________________________________________________________________ 
 
HOME PAGE 
 
IMAGES: Project Site 
 
TEXT: Welcome to our Project Website, which is part of the City of Seattle’s Required 

Outreach in advance of Design Review. While the project is in its early stages, the 
information on this site will give you a sense of the project vision, timelines and how 
we’re approaching design. 

 
Bienvenido a la página web de nuestro Proyecto, la cual es parte de la investigación 
requerida por la ciudad de Seattle para continuar a la Revisión del Diseño. Mientras el 
proyecto está en sus primeras etapas, la información en esta página le dará un sentido 
de la visión general del proyecto, los plazos y cómo avanzamos con el diseño 

 
 Please feel free to take the Project Survey and/or leave Comments. Note that all 

information obtained will be part of the Documentation for this effort and is considered 
public comment. 

  
Por favor siéntase libre de tomar la Encuesta del Proyecto y/o dejar comentarios. Tenga 
en cuenta que toda la información obtenida será parte de la documentación de este 
esfuerzo y es considerada como comentario público. 

 
This project proposes construction of an eight-story multi-family building with 
approximately 200 residential units, approximately 2,500 square feet of retail space, and 
80 parking stalls.  

 
Este proyecto propone la construcción de un edificio de uso multifamiliar de ocho pisos 
con aproximadamente 200 unidades residenciales, aproximadamente 2,500 pies 
cuadrados de uso comercial y 80 puestos de estacionamiento.  

 
 



Contact us. This outreach is part of the City of Seattle’s required outreach process, in 
advance of Design Review. Note that all calls and emails are generally returned within 2-
3 business days, and are subject to City of Seattle public disclosure.  

 
Este esfuerzo es parte del proceso de divulgación requerido por la Ciudad de Seattle, 
antes de la Revisión del Diseño. Tenga en cuenta que los correos electrónicos se 
responden dentro de 2-3 días, y se consideran información pública de acuerdo con la 
Ley de Registros Públicos 

 
1906 20th Ave S Project 

  1906 20th Ave S, Seattle WA 98144 
 
LINKS:  Email- 20thAveSProject@earlyDRoutreach.com 
 
TAB: PROJECT OVERVIEW/Visión General del Proyecto 
 
 
TEXT:  1906 20th Ave S Project 
  Project #:000618-20PA 
 
  Project Team: 
   Developer: Kamiak 
   Architect: Public47 Architects 
 
  Project Vision: 

Kamiak Real Estate is transforming the site at the intersection of South Holgate 
and 20th Avenue South in North Beacon Hill Neighborhood. 
 
Conveniently located a short walking distance from the future Judkins Park Light 
Rail Station, which is scheduled to open in 2023, we are proposing a mixed-use 
building with 200 residential units and 80 garage parking spaces. 
 
The project will incorporate affordable housing as part of Kamiak’s goal to help 
address workforce housing needs in Seattle. 
 
In addition, the first floor of the building will include two commercial/retail 
spaces totaling approximately 2,500 square feet. 
 

  Project Timeline: 
• Entitlement & Permitting: Now - Winter 2023 
• Construction Start: Spring 2023 
• Construction Completion: Winter 2024 

 
Zoning 
 
Site Context 
 
Existing Survey 



 
Site Plan 
 
Priority Design Guidelines 
 
Past Projects 
 

 
IMAGES: Zoning 

Site Context 
Existing Survey 
Site Plan 
Priority Design Guidelines 
Past Projects 
 

LINK:   none 
 
PAGE URL:  www.20thAveStProject.com/project-overview 
 
TAB: FLYER/Aviso 
 
TEXT: The flyer below was mailed to all households and businesses within a 500-foot radius of 

the project site. 
 

Este aviso se envió por correo a todos los hogares y negocios dentro de un radio de 500  
pies de la zona del proyecto 

 
 
IMAGES:  Flyer Image 
 
LINK:   none 
 
PAGE URL:  www.20thAveStProject.com/flyer 
 
 
TAB: SURVEY/Encuesta 
 
 
TEXT: Survey. Take our online survey to share your thoughts about the project site and 

components. 
   
  Encuesta. 
 

Tome nuestra encuesta en línea para compartir sus pensamientos sobre la zona del 
proyecto y otros componentes del proyecto 

 
Haga clic aquí  - Encuesta del Proyecto 1906 20th Ave S 



 
LINK:   1906 20th Ave S Survey Click Here 
 
PAGE URL:  www.20thAveStProject.com/survey 
 
TAB: COMMENTS/Comentarios 
 
TEXT:   Provide comments here.  

Hello and thank you for visiting our 1906 20th Ave S Project Required Outreach page. 
Please feel free to leave your comments here. All comments will be documented and 
submitted to the City as part of this process and are considered public comment. 
 
Proporcione sus comentarios aquí. 

Hola y gracias por visitar nuestra página web de investigación requerida para el proyecto 
1906 20th Ave S. Por favor siéntase libre de dejar sus comentarios aquí.  

Todos los comentarios serán documentados y presentados a la Ciudad como parte de 
este proceso y son considerados comentarios públicos. 

 

LINKS:  Email- 20thAveSProject@earlyDRoutreach.com 
 
PAGE URL:  www.20thAveStProject.com/comments 
 
  



WEBSITE IMAGES 
 

 
  



WEBSITE ANALYTICS 
 

 
  

1906 20th Ave S Project
Website Analytics
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Community Outreach: 1906 20th Ave S Project 
Comment Summary 

 
 
Project Address:    1906 20th Ave S., Seattle, WA 98144 
Brief Description: This project proposes construction of an eight-story multi-family building with 

approximately 200 residential units, approximately 2,500 square feet of retail 
space, and 80 parking stalls. 

Contact: Natalie Quick 
Applicant:   West Judkins, LLC 
Contact Information:   20thAveSProject@earlyDRoutreach.com 
Type of building:    Apartments, Retail 
Neighborhood:    North Beacon Hill 
In Equity Area:    Yes 
 

 
Comment Total: 

• From Website: 0 
• From Email: 2 
• From Survey: 10 

 
Design-Related Comments 
• Design. 60 percent of survey respondents noted parking is most important about the design of a new building 

on this property; 40 percent said environmentally-friendly features; 40 percent said relationship to 
neighborhood character; 10 percent said attractive materials; and 10 percent said interesting and unique 
design. A few  respondents encouraged the design to fit in with the neighborhood and have minimal impacts 
on existing structures and residents; one respondent encouraged the design team to reduce light pollution, 
which is a problem in the neighborhood. One respondent encouraged making the entrance/exit for 
cars/parking on Plum Street because it’s the only wide street. 

• Exterior. 57 percent of survey respondents said lighting and safety features were the most important 
consideration for the exterior space of the property; 56 percent said landscaping; 56 percent said seating options 
and places to congregate; and 34 percent said bike parking. A few respondents encouraged offering kid-friendly 
activities and play spaces. Several encouraged saving the site’s big trees and preserving existing natural features 
which are home to numerous local bird populations, including bald eagles. One respondent encouraged creating a 
landmark that pays homage to the neighborhood’s historically Asian-American heritage. Another respondent 
noted the project team should be aware that there is a natural aquifer kitty-corner from 20th and Holgate with 
water running downhill 24/7/365. 

• Height & Scale. A few respondents encouraged the building to be an appropriate scale and expressed 
concern that it will block views and sunlight. One respondent expressed concern that the building height 
does not fit into the neighborhood and will be an eye-sore at eight-stories since nothing is more than three-
stories right now and encouraged decreasing the size to six stories. 

• Accessibility. A few respondents encouraged the building to be fully-accessible. 
 

Non-Design-Related Comments 
• Retail. 100 percent of survey respondents said new places for coffee or breakfast are the retail components 

they are most interested in for this location; 58 percent said new restaurants or bars; and 43 percent said new 
stores for shopping. 100 percent of survey respondents said local and small businesses most inspire them to 
return when visiting a new building, office, restaurant, or retailer; 50 percent said great people and service; 30 
percent said thoughtful design that is open and welcoming; 20 percent said bustling, exciting energy; 20 
percent said calm, restful places to reflect and relax; and 20 percent said a sense of openness and natural 
light. Several respondents encouraged having non-chain, neighborhood businesses such as coffee, breakfast or 



grocery stores that are locally-owned by people who live in the community and make a positive impact—and 
encouraged the project team to also consider how they can include locals through employment/other 
economic opportunities. One respondent encouraged the project team to gain further input from the 
community around what they want for retail. One respondent expressed support for the shops and businesses 
the building will bring, and noted the project team’s prior buildings are quite beautiful. 

• Parking & Traffic. Several respondents expressed concern about lack of parking, noting that 80 parking spots is 
too little for 200 units and encouraged the project team to make the project easy to park in, provide enough 
off-street parking spaces for people to use the facilities conveniently, and not override existing parking. 
Another respondent noted that there are significant traffic backups already from the Hamlin Robinson School. 
One respondent expressed concern that two hundred units and retail is going to be tough on tiny-side roads.  

• Affordability. Several respondents supported affordable housing and encouraged the project team to add more 
affordable units and provide below market-rate housing.  

• Tenants. One respondent expressed concern that gentrification is a huge problem in the neighborhood, 
especially on this corner with many families who’ve lived here for decades being pushed out, and encouraged 
the project team to intentionally-build for diverse, local, permanent residents, and find ways to house people 
who are already in the neighborhood (or want to live there long-term) rather than transient, entry-level tech 
workers who disrupt the housing market without contributing to the neighborhood community or economy.  

• Safety. One respondent noted that there is a very entrenched homeless community around the building site 
and there have been many arsons and shootings in the area.  

• Values. One respondent noted that nearby El Centro de La Raza is a good example of what they value most as 
new developments come to the area—it is an incubation space for local businesses; houses people being 
pushed out of the neighborhood by gentrification; provides a great playground/community garden; has a 
courtyard space often used for community festivals/gatherings; increases density needed to keep the 
neighborhood affordable; and incorporates art by and about Latinx people. Another respondent noted they 
value bringing more people/energy to the Rainier Avenue area. 

 
 
 

  



 

1906 20th Ave S Project Survey 
 

 
Thank you for taking the time to complete our survey for the 1906 20th Ave S project! This 

project proposes construction of an eight-story multi-family building with approximately 200 
residential units, approximately 2,500 square feet of retail space, and 80 parking stalls. We 

would like to hear your thoughts on our vision and approach for this project. 
 

This survey will be open from February 27, 2021 to March 20, 2021, after which time we’ll start 
preparing for the design review process and other permitting steps. PLEASE NOTE: as part of 
the City of Seattle's required outreach for design review, all data collected within this survey is 

considered public information according to the Public Records Act. Please do not share any 
sensitive or personal information within your responses. 

 

 

1. What is your connection to this development project? 
 

___ I live very close to the project 
___ I live in the general area 
___ I own a business nearby 
___ I visit the area often for work or leisure 
___ I don’t have a direct connection, but I care about growth and development in 

Seattle 
___ Other 

 
2. What is most important to you about the design of a new building on this property? 

 
___ Attractive Materials 
___ Interesting & Unique Design 
___ Environmentally-Friendly Features 
___ Relationship to Neighborhood Character 
___ Parking 
___ Other ____________ 

 
3. What is most important consideration for the exterior space on this property? 

 
___ Landscaping 
___ Lighting & Safety Features 



___ Seating Options & Places to Congregate 
___ Bike Parking  
___ Other ____________ 
 

4. What retail components are you most interested in for this location? 

 

___ New Stores for Shopping 
___ New Places for Coffee or Breakfast 
___ New Restaurants or Bars 
___ Other ____________ 

 

5. When you visit a building, office, restaurant or retailer, what most inspires you to 
return?  
 
___  Great people and service  
___ Local businesses / small businesses  
___ Thoughtful design that is open and welcoming  
___ Bustling, exciting energy  
___ Calm, restful places to reflect and relax  
___ A sense of openness and natural light  
___ Color and materials used in design  
___ Other ____________ 

 
6. What do you value most as new developments are built in your neighborhood? 

 

_______________________________________________________________________
_ 

 
7. Is there anything specific about this neighborhood or property that would be 

important for us to know? 
 

_______________________________________________________________________
_ 



 

8. What do you think are the top considerations for making this building 
successful? 

 

_______________________________________________________________________
_ 

 

9. Anything else you'd like to add? 
 

_______________________________________________________________________
_ 

 
FORM SUBMITTED PAGE 
 
Thank you for sharing thoughts! Your feedback is very helpful as we plan our proposed project. 
To track our progress through the design review and permitting process, look-up Project 
#000618-21PA (1906 20th Ave S) in the Seattle Services Portal. To learn more about the early 
outreach for design review process, visit the Department of Neighborhoods webpage. You 
may also send us an email at 20thAveSProject@earlyDRoutreach.com. 

  



Encuesta Para el Proyecto 1906 20th Ave S 
 

 
Gracias por tomar el tiempo de completar nuestra encuesta sobre el proyecto 1906 20th Ave 
S! Este proyecto propone la construcción de un edificio de uso multifamiliar de ocho pisos con 
aproximadamente 200 unidades residenciales, aproximadamente 2,500 pies cuadrados de uso 
comercial y 80 puestos de estacionamiento. Nos gustaría escuchar su opinión sobre nuestra 
visión y enfoque para este proyecto.  
 
Esta encuesta estará disponible desde 27 de febrero hasta 20 de marzo, después de ese 
tiempo, comenzaremos a prepararnos para el proceso de revisión del diseño y otros pasos 
necesarios para obtener permisos de construcción. POR FAVOR TENGA EN CUENTA: Como 
parte del proceso de investigación requerido por la Ciudad de Seattle para la revisión del 
diseño, todos los datos recopilados en esta encuesta se consideran información pública de 
acuerdo con la Ley de Registros Públicos. Por favor no comparta información confidencial o 
personal en sus respuestas. 
 
 

 

1. ¿Cuál es su conexión a este proyecto de desarrollo? 
a. Yo vivo muy cerca a la zona del proyecto 
b. Yo vivo en el área alrededor de la zona del proyecto 
c. Yo tengo un negocio cerca de esta zona 
d. Yo visito esta área regularmente por trabajo o durante mi tiempo libre 
e. No tengo una conexión directa, pero estoy atento al crecimiento y desarrollo en 

Seattle 
f. Otro 

 
2. ¿Qué es lo más importante para usted sobre el diseño de un nuevo edificio en esta 

propiedad? 
a. Uso de materiales atractivos  
b. Un diseño único e interesante 
c. Características ecológicas  
d. Cómo encaja con la imagen del vecindario 
e. Estacionamiento 
f. Otro 

 
3. ¿Cuál es la consideración más importante al crear los espacios exteriores? 

a. El diseño del paisaje 



b. Características de iluminación y seguridad 
c. Áreas de descanso y lugares para congregarse 
d. Estacionamiento de bicicletas 
e. Otro 

 
4. ¿Qué componentes comerciales le interesan más para esta ubicación? 

a. Nuevas tiendas para comprar 
b. Nuevos lugares para tomar café o desayunar 
c. Nuevos restaurantes o bares 
d. Otro  

 
5. Cuando visita un edificio, oficina, restaurante o tienda, ¿qué es lo que más lo inspira a 

regresar? 
a. Personal amigable y buen servicio 
b. Negocios locales / Pequeños negocios  
c. Diseño atento, abierto y acogedor. 
d. Un ambiente animado y emocionante 
e. Lugares de descanso tranquilos para reflexionar y relajarse 
f. Un ambiente abierto y luz natural 
g. Los colores y materiales utilizados en el diseño 
h. Otro  

 
6. ¿Qué es lo que más valora a medida que se construyen nuevos desarrollos en su 

vecindario? 
 

7. ¿Hay algo específico acerca de este vecindario o propiedad que es importante y 
deberíamos saber? 

 
8. ¿Cuáles son las consideraciones más importantes que tenemos que tomar para que 

este proyecto y edificio sean un éxito? 
 

9. ¿Tiene algo más que le gustaría añadir? 
 
FORM SUBMITTED PAGE: 
 
¡Muchas gracias por compartir sus opiniones! La información proveída será muy útil para 
planificar la propuesta de este proyecto. Para seguir nuestro progreso, desde revisión del 
diseño hasta los procesos de permiso, ingrese: “#000618-21PA (1906 20th Ave S)” en el Portal 
de Servicios de Seattle. Para averiguar más acerca de nuestras investigaciones iniciales para la 
revisión del diseño, visite la página web del Departamento de Vecindarios. También nos 
puede mandar un mensaje vía correo electrónico a 20thAveSProject@earlyDRoutreach.com. 
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Q1 WhaW iV \oXU connecWion Wo WhiV deYeloSmenW SUojecW?
AnVZeUed: 10 SkiSSed: 0

ToWal ReVSondenWV: 10  

# O7HER (PLEA6E 6PECIF<) DA7E

 TheUe aUe no UeVSonVeV.  
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Q2 :KDW LV PRVW LPSRUWDQW WR \RX DERXW WKH GHVLJQ RI D QHZ EXLOGLQJ RQ
WKLV SURSHUW\?
AQVZHUHG: 10 SNLSSHG: 0

TRWDO RHVSRQGHQWV: 10  

# O7HER (PLEA6E 6PECIF<) DA7E

1 AIIRUGDEOH KRXVLQJ DQG QHH UHWDLO VSDFH 3/5/2021 2:07 PM

2 SXIILFLHQW DIIRUGDEOH KRXVLQJ 2/27/2021 9:35 PM

3 TKDW LV SURYLGHV EHORZ PDUNHW-UDWH KRXVLQJ DQG LV IXOO\ DFFHVVLEOH. 2/27/2021 3:57 PM

4 80SDUNLQJ VSRWV DUH WRR OLWWOH IRU 200XQLWV 2/27/2021 2:37 PM
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33.33% 3

Q3 WKaW LV PRVW LPSRUWaQW cRQVLGHUaWLRQ IRU WKH H[WHULRU VSacH RQ WKLV
SURSHUW\?

AQVZHUHG: 9 SNLSSHG: 1

TRWaO RHVSRQGHQWV: 9  

# O7HER (PLEA6E 6PECIF<) DA7E

1 CKLOG IULHQGO\ SOa\ VSacHV 3/5/2021 2:07 PM

2 POHaVH WU\ WR UHGXcH OLJKW SROOXWLRQ! TKLV LV a SURbOHP RXU QHLJKbRUKRRG KaV bHHQ acWLYHO\
ZRUNLQJ RQ.

2/27/2021 3:57 PM

3 SaYH WKH bLJ WUHHV! 2/27/2021 3:55 PM

AVcYhXVe^c\

A^\]i^c\ &
HV[Zin FZVijgZh

HZVi^c\
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B^`Z EVg`^c\
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100.00% 7

57.14% 4

Q4 WKDW UHWDLO FRPSRQHQWV DUH \RX PRVW LQWHUHVWHG LQ IRU WKLV ORFDWLRQ?
AQVZHUHG: 7 SNLSSHG: 3

TRWDO RHVSRQGHQWV: 7  

# O7HER (PLEA6E 6PECIF<) DA7E

1 ORFDOO\ RZQHG IRU FRIIHH DQG EUHDNIDVW, JURFHU\ VWRUH 3/14/2021 6:36 PM

2 KLG IULHQGO\ DFWLYLWLHV 3/5/2021 2:07 PM

3 PODFHV IRU QHLJKERUKRRG EXVLQHVVHV (RZQHG E\ SHRSOH LQ WKH QHLJKERUKRRG) WR JURZ DQG WKULYH. 2/27/2021 3:57 PM

4 AQ\WKLQJ ORFDO. NRQ-FKDLQV! 2/27/2021 3:55 PM

NZl HidgZh [dg
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NZl PaVXZh [dg
CdƅZZ dg...
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GZhiVjgVcih ...
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Q5 WKeQ \RX YLVLW a bXLOdLQJ, RIILce, UeVWaXUaQW RU UeWaLOeU, ZKaW PRVW
LQVSLUeV \RX WR UeWXUQ?

AQVZeUed: 10 SNLSSed: 0

TRWaO ReVSRQdeQWV: 10  

# O7HER (PLEA6E 6PECIF<) DA7E

1 eaV\ WR SaUN/QRW cURZded 2/27/2021 3:59 PM

2 II WKe bXVLQeVVeV aUe PaNLQJ a SRVLWLYe LPSacW RQ WKe cRPPXQLW\. 2/27/2021 3:57 PM
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VcY hZgk^XZ
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YZh^\c i]Vi ...
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CaOP, UeVWIXO SOaceV WR UeIOecW aQd UeOa[

A VeQVe RI RSeQQeVV aQd QaWXUaO OLJKW

CRORU aQd PaWeULaOV XVed LQ deVLJQ
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Q6 :KDW GR \RX YDOXH PRVW DV QHZ GHYHORSPHQWV DUH EXLOW LQ \RXU
QHLJKERUKRRG?
AQVZHUHG: 10 SNLSSHG: 0

# RE6PON6E6 DA7E

1 PUHVHUYLQJ H[LVWLQJ QDWXUDO IHDWXUHV - IRU H[DPSOH, WKH WZR WDOO WUHHV RQ HLWKHU VLGH RI WKH VLWH
DUH KRPH WR ORFDO ELUG SRSXODWLRQV, LQFOXGLQJ D SDLU RI EDOG HDJOHV.

3/16/2021 7:02 AM

2 IQYROYH WKH FRPPXQLW\, FRPPXQLW\ LQSXW, ORFDO EXVLQHVV, DVN WKH FRPPXQLW\ ZKDW WKH\ ZDQW 3/14/2021 6:36 PM

3 AGGLQJ PRUH DIIRUGDEOH XQLWV. BULQJLQJ PLUH SHRSOH DQG HQHUJ\ LQWR WKH RDLQLHU DYH DUHD. 3/5/2021 2:07 PM

4 MLQLPDO QHJDWLYH LPSDFW RQ H[LVWLQJ VWUXFWXUHV/UHVLGHQWV 2/28/2021 5:34 PM

5 FRQVLGHUDWLRQ IRU RII-VWUHHW SDUNLQJ, DSSURSULDWH VFDOH, H[WHULRU VSDFH/ODQGVFDSH. 2/28/2021 1:00 PM

6 HRZ WKH\ FDQ LQFOXGH ORFDOV WKURXJK HPSOR\PHQW DQG RWKHU HFRQRPLF RSSRUWXQLWLHV 2/27/2021 9:35 PM

7 DR QRW EORFN YLHZ, DQG GR QRW RYHUULGH SDUNLQJ, DQG ILWV LQ ZLWK QHLJKERUKRRG. 2/27/2021 3:59 PM

8 I ORYH WKH EO CHQWUR GH LD RD]D GHYHORSPHQW! IW SURYLGHV LQFXEDWLRQ VSDFH IRU ORFDO
EXVLQHVVHV, KRXVLQJ IRU SHRSOH ZKR ZHUH EHLQJ SXVKHG RXW RI WKH QHLJKERUKRRG E\
JHQWULILFDWLRQ, D JUHDW SOD\JURXQG DQG FRPPXQLW\ JDUGHQ, DQG LW KDV D FRXUW\DUG VSDFH WKDW LV
RIWHQ XVHG IRU FRPPXQLW\ IHVWLYDOV DQG JDWKHULQJV. IW LQFUHDVHV GHQVLW\, ZKLFK LV VRPHWKLQJ ZH
QHHG WR NHHS WKH QHLJKERUKRRG DIIRUGDEOH. I DOVR OLNH WKDW WKH\ LQFRUSRUDWHG DUW E\ DQG DERXW
ODWLQ[ SHRSOH. I DP QRW ODWLQ[, EXW I IHHO ZHOFRPH WKHUH EHFDXVH LW LV D SODFH ZLWK D VWURQJ
VHQVH RI ZKDW LW LV, SDUW RI ZKLFK LV EHLQJ ZHOFRPLQJ!

2/27/2021 3:57 PM

9 LOCAL EXVLQHVVHV. 2/27/2021 3:55 PM

10 AFFHVV WR IDFLOLWLHV DQG HQRXJK SDUNLQJ VSDFHV IRU SHRSOH WR XVH WKH IDFLOLWLHV FRQYHQLHQWO\ 2/27/2021 2:37 PM
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47 IV WKHUH DQ\WKLQJ VSHFLILF DERXW WKLV QHLJKERUKRRG RU SURSHUW\ WKDW
ZRXOG EH LPSRUWDQW IRU XV WR NQRZ?

AQVZHUHG: 7 6NLSSHG: 3

# RE6PON6E6 DA7E

1 7KLV LV JRQQD NLOO P\ YLHZ RI WKH VXQULVH 3/16/2021 7:02 AM

2 7KHUHȏV REYLRXVO\ D YHU\ HQWUHQFKHG KRPHOHVV FRPPXQLW\ DURXQG WKH EXLOGLQJ VLWH. 7KHUH KDYH
EHHQ PDQ\ DUVRQV DQG VKRRWLQJV LQ WKH DUHD.

3/5/2021 2:07 3M

3 CRQFHUQV DERXW ODFN RI SDUNLQJ & DOVR VLJQLILFDQW WUDIILF EDFNXSV DOUHDG\ IURP WKH HDPOLQ
5RELQVRQ 6FKRRO.

2/28/2021 5:34 3M

4 7KHUH DUH KXPPLQJELUGV, 1RUWKHUQ IOLFNHUV, ZKLWH FURZQHG VSDUURZV, KRXVH VSDUURZV, URELQV,
KRXVH ILQFKHV, EODFN FDSSHG FKLFNDGHHV, VFUXE MD\V, GDUN H\HG MXQFRV, EODFN KHDGHG
JURVEHDN, VRQJ VSDUURZ DQG EXURSHDQ VWDUOLQJV WKDW DOO OLYH FORVH E\.

2/27/2021 3:59 3M

5 GHQWULILFDWLRQ LV D KXJH SUREOHP LQ RXU QHLJKERUKRRG, HVSHFLDOO\ WKLV FRUQHU RI WKH
QHLJKERUKRRG. (I OLYH DERXW 3 EORFNV IURP WKH VLWH.) LRWV RI IDPLOLHV ZKR KDYH OLYHG KHUH IRU
GHFDGHV DUH EHLQJ SXVKHG RXW. II \RX FDQ ILQG ZD\V WR KRXVH SHRSOH ZKR DUH DOUHDG\ LQ WKH
QHLJKERUKRRG, RU ZKR ZDQW WR OLYH KHUH IRU D ORQJ WLPH, \RX FRXOG UHDOO\ GR D JRRG WKLQJ IRU WKLV
FRPPXQLW\. II \RXU SODQ LV "QHXWUDO" WR ZKR LW KRXVHV, I ZRUU\ WKDW LW ZLOO DWWUDFW WUDQVLHQW HQWU\-
OHYHO WHFK ZRUNHUV (DQG WKH OLNH) ZKR FRPH LQ DQG GLVUXSW WKH KRXVLQJ PDUNHW ZLWKRXW
FRQWULEXWLQJ WR WKH QHLJKERUKRRG FRPPXQLW\ RU HFRQRP\. 3OHDVH LQWHQWLRQDOO\ EXLOG IRU GLYHUVH,
ORFDO, SHUPDQHQW UHVLGHQWV.

2/27/2021 3:57 3M

6 LRWV RI VLQJOH IDPLO\ KRPHV. I'P FRQFHUQHG WKDW 200 XQLWV DQG UHWDLO RQ WLQ\ VLGH URDGV LV JRLQJ
WR EH WRXJK. AOVR: EIGH7 (!?!?!!?) VWRULHV! DHDU GRG! 1RWKLQJ ULJKW QRZ LV PRUH WKDQ 3. 7KLV LV
JRLQJ WR EH TXLWH WKH H\H-VRDU!

2/27/2021 3:55 3M

7 HLVWRULFDOO\ AVLDQ DPHULFDQ QHLJKERUKRRG. LDQGPDUNV WR SD\ KRPDJH WR WKH KHULWDJH ZRXOG EH
JUHDW

2/27/2021 2:37 3M
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Q8 WKDW GR \RX WKLQN DUH WKH WRS FRQVLGHUDWLRQV IRU PDNLQJ WKLV EXLOGLQJ
VXFFHVVIXO?

AQVZHUHG: 9 SNLSSHG: 1

# RE6PON6E6 DA7E

1 AFWXDO DIIRUGDEOH KRXVLQJ 3/16/2021 7:02 AM

2 AVN WKH FRPPXQLW\ 3/14/2021 6:36 PM

3 AIIRUGDELOLW\. SWURQJ UHWDLO DQG RYHUDOO GHVLJQ WR PDNH WKLV DQ DQFKRU. MRUH ZLOO ILOO LQ LI WKLV LV
GRQH ZHOO.

3/5/2021 2:07 PM

4 GLYHQ WKH ODUJH # RI XQLWV DQG WKH DGGLWLRQ RI RWKHU ODUJHU PXOWL-IDPLO\ EXLOGLQJV LQ WKH DUHD,
VKRXOG DGGLWLRQDO WUDIILF OLJKWV EH DGGHG DW PDMRU FURVV-VWUHHWV?

2/28/2021 5:34 PM

5 OSHQQHVV DQG FUHDWLQJ D QDWXUDOO\ SHDWWOH IHHO 2/27/2021 9:35 PM

6 FLW LQ ZLWK WKH QHLJKERUKRRG, EH FRQVLGHUDWH RI WKH VFKRRO QHDUE\, DQG KDYH HQRXJK SDUNLQJ
VWDOOV.

2/27/2021 3:59 PM

7 MDNLQJ LW D JRRG SODFH WR OLYH WKDW KDV D SRVLWLYH LPSDFW RQ WKH QHLJKERUKRRG. 2/27/2021 3:57 PM

8 FLWV LQWR WKH VLQJOH-IDPLO\ UHVLGHQWLDO QHLJKERUKRRG. I'P DIUDLG WKLV ZLOO EH D WUDIILF QLJKWPDUH.
POHDVH HQVXUH WKHUH'V SDUNLQJ IRU RHWDLO AND UHVLGHQWV

2/27/2021 3:55 PM

9 PDUWQHUVKLSV ZLWK ORFDO FRPPXQLW\ RUJDQL]DWLRQ WR XQGHUVWDQG QHLJKERUKRRGȏV QHHGV 2/27/2021 2:37 PM
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49 AQ\WKLQJ HOVH \RX'G OLNH WR DGG?
AQVZHUHG: 6 6NLSSHG: 4

# RE6PON6E6 DA7E

1 7KLV FRPPXQLW\ LV JRLQJ WR FKDQJH EF RI WKLV EXLOGLQJ. I DJUHH ZLWK WKH DIIRUGDEOH KRXVLQJ.
HRZHYHU SOHDVH GR WKH H[DFW VDPH WKLQJ LQ 5DYHQQD, DLVWULFW, MDJQROLD, GUHHQZRRG, DOO WKH
SODFHV XS QRUWK WRR. IW LV QRW HTXLWDEOH WKDW VRPH SHRSOH JHW D KRXVH ZLWK D \DUG DQG WKHQ
RWKHUV DUH DIIRUGHG DSDUWPHQW FRPSOH[HV. IQ RUGHU IRU HYHU\RQH WR EH SDUW RI FLW\ LI VHDWWOH
DIIRUGDEOH KRXVLQJ QHHGV WR EH GRQH DOO DURXQG 6HDWWOH QRW MXVW VRXWK 6HDWWOH.

3/14/2021 6:36 PM

2 LRRNV OLNH D JUHDW SURMHFW! I OLYH 3 EORFNV DZD\ DQG WKLQN WKLV ZLOO EH DQ H[FHOOHQW DGGLWLRQ WR
WKH QHLJKERUKRRG.

3/5/2021 2:07 PM

3 NRSH 2/27/2021 9:35 PM

4 FLW LQ ZLWK WKH QHLJKERUKRRG, EH FRQVLGHUDWH RI WKH VFKRRO QHDUE\, DQG KDYH HQRXJK SDUNLQJ
VWDOOV.

2/27/2021 3:59 PM

5 OQ WKH VLWH PDS RQ \RXU ZHEVLWH, 19WK AYH 6 LV ODEHOHG "20WK AYH 6", DOVR WKH GDWHV WKLV
VXUYH\ DUH RSHQ DUH ";; WR ;;". MRUH LPSRUWDQWO\, WKH ZHEVLWH LW VD\V LW ZLOO EH D VHYHQ-VWRU\
EXLOGLQJ ZLWK 5,000 VTXDUH IHHW RI UHWDLO VSDFH, EXW WKH IOLHU VD\V DQ HLJKW-VWRU\ EXLOGLQJ ZLWK
2,500 VTXDUH IHHW RI UHWDLO VSDFH. 7KH ODFN RI FODULW\ RQ WKH ZHEVLWH, DQG WKH VLJQLILFDQW
GLIIHUHQFHV LQ WKH GHVFULSWLRQV RI WKH SURMHFW, PDNH LW KDUGHU WR XQGHUVWDQG ZKDW WKH LPSDFW RQ
WKH QHLJKERUKRRG ZLOO EH. AQRWKHU TXHVWLRQ I KDYH LV KRZ PDQ\ RI WKH 80 SDUNLQJ VWDOOV ZLOO EH
UHVHUYHG IRU UHVLGHQWV DQG KRZ PDQ\ ZLOO EH DYDLODEOH IRU WKH SDWURQV RI WKH UHWDLO VSDFH. I
ZRXOG DOVR OLNH WR NQRZ LI WKLV ZRXOG QHFHVVLWDWH DQ\ FKDQJHV WR WUDIILF - VWRS VLJQV RU OLJKWV?
CURVVZDONV?

2/27/2021 3:57 PM

6 7DON WR WKH QHLJKERUV DFURVV WKH VWUHHW. LRRRRRUG! 6LQJOH IDPLO\ KRPHV VWDULQJ DW D 8-VWRU\
EXLOGLQJ!

2/27/2021 3:55 PM
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