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COMMUNITY OUTREACH SURVEY

QUESTION

WHAT IS YOUR CONNECTION TO THIS DEVELOPMENT PROJECT?

ANSWERS

| LIVE VERY CLOSE TO THE PROJECT

| LIVE VERY CLOSE TO THE PROJECT

| OWN A BUSINESS NEARBY

| VISIT THE AREA OFTEN FOR WORK OR LEISURE

QUESTION

61.54%
30.77%
1.69%

25.00%

(32]
[16)
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(13)

WHAT IS MOST IMPORTANT TO YOU ABOUT THE DESIGN OF A NEW BUILDING ON THIS PROPERTY?

ANSWERS

ATTRACTIVE MATERIALS

INTERESTING & UNIQUE DESIGN
ENVIRONMENTALLY-FRIENDLY FEATURES
RELATIONSHIP TO NEIGHBORHOOD CHARACTER

PARKING

QUESTION

38.78%
50.61%
32.65%
15.91%
22.45%

(19)
(15)
(16)
(37)
(1)

WHAT IS MOST IMPORTANT CONSIDERATION FOR THE EXTERIOR SPACE ON THIS PROPERTY?

ANSWERS
LANDSCAPING

LIGHTING & SAFETY FEATURES
SEATING OPTIONS & PLACES TO CONGREGATE

BIKE PARKING
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QUESTION

WHAT RETAIL COMPONENTS ARE YOU MOST INTERESTED IN FOR THIS LOCATION?

ANSWERS

NEW STORES FOR SHOPPING
NEW PLACES FOR COFFEE OR BREAKFAST
NEW RESTAURANTS OR BARS

QUESTION

WHEN YOU VISIT A BUILDING, OFFICE, RESTAURANT OR RETAILER, WHAT MOST INSPIRES YOU TO RETURN?

ANSWERS

GREAT PEOPLE AND SERVICE

LOCAL BUSINESSES / SMALL BUSINESSES
THOUGHTFUL DESIGN THAT IS OPEN AND WELCOMING
BUSTLING, EXCITING ENERGY

CALM, RESTFUL PLACES TO REFLECT AND RELAX

A SENSE OF OPENNESS AND NATURAL LIGHT

COLOR AND MATERIALS USED IN DESIGN
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69.39%

46.00%
68.00%
48.00%
24.00%
16.00%
46.00%
28.00%

(22]
(27)
(34)

(23]
(34)
(24]
(12]
(8)

(23]
(14)


























































































OPTION 1- CONTINUED
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OPTION 1- DEPARTURES

POSSIBLE BUILDING ENTRIES ALONG 24TH AVE NW

SMC 23.47A.005 - STREET LEVEL USES
D - IN PEDESTRIAN-DESIGNATED ZONES THE LOCATIONS OF USES ARE
REGULATED AS FOLLOWS
1. ALONG DESIGNATED PRINCIPAL PEDESTRIAN STREETS, ONE OR
MORE OF THE FOLLOWING USES ARE REQUIRED ALONG 80
PERCENT OF THE STREET-LEVEL, STREET-FACING FACADE IN
ACCORDANCE WITH THE STANDARDS PROVIDED IN SUBSECTION
23.47A.008.C.
C. EATING AND DRINKING ESTABLISHMENTS
RESIDENTIAL LOBBY

REQUESTED

21% OF STREET-LEVEL FRONTAGE USE INTENDED FOR EATING & DRINKING ESTABLISHMENT(S) ALONG 24TH AVE NW. 55%
RESIDENTIAL AMENITY ALONG 24TH AVE NW. 24% RESIDENTIAL ALONG 24TH AVE NW. 24TH AVE NW. 24% RESIDENTIAL
ALONG 24TH AVE NW

RATIONALE

DUE TO GRADE CHANGE ALONG 24TH AVE NW, “"STREET LEVEL" COULD BE CONSIDERED TO BE EITHER LEVEL P1, LEVEL Y,
OR LEVEL 2. THE DESIGN GUIDELINES STATE THAT "ALONG PRINCIPAL PEDESTRIAN STREETS IN PEDESTRIAN DESIGNATION
ZONES, CONTINUE THE PRECEDENT OF A HIGH DENSITY OF STOREFRONTS, ENTRIES, AND THE HUMAN-SCALE OF THE
STREET-FACING FACADES" (PL3.1.B), THAT "RETAIL SPACES "SHOULD BE POROUS, AND INCLUDE PEDESTRIAN INTEREST AND
DIVERSE STOREFRONT TREATMENTS AND TENANT SPACES" (PL3.4), AND CREATE WELCOMING AND SPACIOUS SIDEWALK
ENVIRONMENT THROUGH INTEGRATING PRIVATE OPEN SPACE, SETBACKS AND CAREFUL LOCATION OF ENTRANCES AT THE
GATEWAY" (PL1.2.A). SINCE BOTH LEVEL P1AND LEVEL 1 ARE PARTIALLY BELOW GRADE, IT IS NOT POSSIBLE TO SATISFY
ANY OF THESE DESIGN GUIDELINES ON LEVEL P1OR ON LEVEL 1. LEVEL P1 WOULD PLACE THE RETAIL THE CLOSEST TO
STREET LEVEL, BUT IT CAN'T BE ENTERED FROM 24TH AVE NW, AND CANT HAVE A LOT OF WINDOWS DUE TO SO LITTLE

OF THE FACADE BEING EXPOSED. LEVEL 1 CAN ONLY BE ENTERED FROM ONE AREA ALONG 24TH AVE NW. ENTERING AT
THIS LOCATION WOULD REQUIRE THE RETAIL SPACE TO BE ABOVE STREET LEVEL, AND PEOPLE WOULDN'T BE ABLE TO
SEE INTO THE MAJORITY OF THE WINDOWS FROM THE STREET; EFFECTIVELY CUTTING THE RETAIL SPACE OFF FROM

THE PEDESTRIAN ENVIRONMENT. FINALLY, LEVEL 2 CAN ONLY BE ENTERED FROM THE CORNER OF 24TH AVE NW AND

NW MARKET ST, WHICH IS WHERE WE ARE PROPOSING TO PLACE OUR RETAIL, BUT THE FARTHER YOU GO DOWN 24TH
AVE, THE MORE IT STARTS TO SUFFER THE SAME ISSUES AS LEVEL 1. HOWEVER, ALL OF THE AREAS WHERE WE ARE NOT
PROPOSING RETAIL WORK WELL FOR RESIDENTIAL PROGRAM; SINCE THEY ARE NATURALLY MORE PRIVATE, AND THEY CAN
BE EASILY ACCESSED FROM INSIDE THE BUILDING.

SEE DESIGN GUIDELINE PL1.2.A "WALKWAY & CONNECTIONS: PEDESTRIAN VOLUMES"

SEE DESIGN GUIDELINE PL3.1.B “RETAIL ENTRIES: CHARACTER CORE"
SEE DESIGN GUIDELINE PL3.4 "RETAIL EDGES"
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OPTION 2 - CONTINUED
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OPTION 2 - DEPARTURES

SMC 23.47A.005 - STREET LEVEL USES

D - IN PEDESTRIAN-DESIGNATED ZONES THE LOCATIONS OF USES ARE

REGULATED AS FOLLOWS
1. ALONG DESIGNATED PRINCIPAL PEDESTRIAN STREETS, ONE OR MORE OF
THE FOLLOWING USES ARE REQUIRED ALONG 80 PERCENT OF THE
STREET- LEVEL, STREET-FACING FACADE IN ACCORDANCE WITH THE
STANDARDS PROVIDED IN SUBSECTION 23.47A.008.C.

C. EATING AND DRINKING ESTABLISHMENTS

REQUESTED

21% OF STREET-LEVEL FRONTAGE USE INTENDED FOR EATING & DRINKING ESTABLISHMENT(S) ALONG 24TH AVE NW. 55%
RESIDENTIAL AMENITY ALONG 24TH AVE NW. 24% RESIDENTIAL ALONG 24TH AVE NW. 24TH AVE NW. 24% RESIDENTIAL
ALONG 24TH AVE NW

RATIONALE

DUE TO GRADE CHANGE ALONG 24TH AVE NW, “STREET LEVEL" COULD BE CONSIDERED TO BE EITHER LEVEL P1, LEVEL Y,
OR LEVEL 2. THE DESIGN GUIDELINES STATE THAT "ALONG PRINCIPAL PEDESTRIAN STREETS IN PEDESTRIAN DESIGNATION
ZONES, CONTINUE THE PRECEDENT OF A HIGH DENSITY OF STOREFRONTS, ENTRIES, AND THE HUMAN-SCALE OF THE
STREET-FACING FACADES" (PL3.1.B), THAT “RETAIL SPACES “SHOULD BE POROUS, AND INCLUDE PEDESTRIAN INTEREST AND
DIVERSE STOREFRONT TREATMENTS AND TENANT SPACES" (PL3.4), AND CREATE WELCOMING AND SPACIOUS SIDEWALK
ENVIRONMENT THROUGH INTEGRATING PRIVATE OPEN SPACE, SETBACKS AND CAREFUL LOCATION OF ENTRANCES AT THE
GATEWAY" (PL1.2.A). SINCE BOTH LEVEL P1AND LEVEL 1 ARE PARTIALLY BELOW GRADE, IT IS NOT POSSIBLE TO SATISFY
ANY OF THESE DESIGN GUIDELINES ON LEVEL P10OR ON LEVEL 1. LEVEL P1 WOULD PLACE THE RETAIL THE CLOSEST TO
STREET LEVEL, BUT IT CAN'T BE ENTERED FROM 24TH AVE NW, AND CANT HAVE A LOT OF WINDOWS DUE TO SO LITTLE

OF THE FACADE BEING EXPOSED. LEVEL 1 CAN ONLY BE ENTERED FROM ONE AREA ALONG 24TH AVE NW. ENTERING AT
THIS LOCATION WOULD REQUIRE THE RETAIL SPACE TO BE ABOVE STREET LEVEL, AND PEOPLE WOULDN'T BE ABLE TO
SEE INTO THE MAJORITY OF THE WINDOWS FROM THE STREET; EFFECTIVELY CUTTING THE RETAIL SPACE OFF FROM

THE PEDESTRIAN ENVIRONMENT. FINALLY, LEVEL 2 CAN ONLY BE ENTERED FROM THE CORNER OF 24TH AVE NW AND

NW MARKET ST, WHICH IS WHERE WE ARE PROPOSING TO PLACE OUR RETAIL, BUT THE FARTHER YOU GO DOWN 24TH
AVE, THE MORE [T STARTS TO SUFFER THE SAME ISSUES AS LEVEL 1. HOWEVER, ALL OF THE AREAS WHERE WE ARE NOT
PROPOSING RETAIL WORK WELL FOR RESIDENTIAL PROGRAM; SINCE THEY ARE NATURALLY MORE PRIVATE, AND THEY CAN
BE EASILY ACCESSED FROM INSIDE THE BUILDING.

RESIDENTIAL" LOBBY'

LEVEL P1

SEE DESIGN GUIDELINE PL1.2.A "WALKWAY & CONNECTIONS: PEDESTRIAN VOLUMES"
SEE DESIGN GUIDELINE PL3.1.B “RETAIL ENTRIES: CHARACTER CORE"
SEE DESIGN GUIDELINE PL3.4 "RETAIL EDGES"
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OPTION & - CONTINUED

LEVEL1

I COMMERCIAL " RESIDENT COMMON
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